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PROJECT OVERVIEW

A real portfolio used as the research subject
The goal was to use keyword research to improve the siteʼs SEO and clarify the strongest freelance search opportunity.

T H E  C H A L L E N G E

My website serves two 
audiences: employers 
and potential freelance 
clients.The research focused on finding client-facing 
search opportunities while keeping the site 
positioned broadly around SEO, analytics, and 
digital marketing.

keyword evaluation worksheet

1
new service page recommended

0
clicks at baseline

4
Search Console impressions

2
audiences to balance
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Role & Objective
A self-directed SEO project focused on search visibility, service positioning, and actionable recommendations.

01

Role
Keyword Researcher / SEO Strategist

• Expanded seed topics and collected keyword metrics
• Classified intent and assessed business relevance
• Reviewed SERPs manually and clustered by page overlap
• Mapped keywords to pages and built on-page recommendations

02

Objective

Identify search opportunities that could 
attract freelance clients, prioritize the 
strongest keyword-to-page strategy, and 
preserve broader long-term positioning 
around SEO and analytical marketing.

TO O L S

Google Search Console  •  Ahrefs free tools  •  Manual Google SERPs  •  
Semrush free tier  •  Excel
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Approach
A five-stage workflow separated data collection from human judgment.

1

Discover
Seed expansion

Ahrefs + brainstorming

2

Evaluate
Volume, KD, intent

Manual SERP review

3

Cluster
Page type + URL 
overlap

Group same-intent terms

4

Map
Page fit + service fit

Existing vs. new content

5

Plan
On-page 
recommendations

Baseline + measurement

Decision pr inciple High volume was never enough. Every recommendation had to survive intent, SERP fit, business relevance, and service fit.
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DELIVERABLE 1

Keyword Evaluation
Filtering for useful traffic, not just attractive metrics.

D E S C R I P T I O N

Built a working keyword sheet to compare broad SEO, 
consultant, and keyword-research terms across 
multiple criteria.

G OA L

Separate high-volume noise from searches that could 
plausibly lead to a freelance client.

K E Y  I N S I G H T S

• High-volume terms were often informational and low 
value.

• Some commercial terms were less aligned with the final 
service positioning.

• Volume and KD were inputs, not the final answer.

project evidence

S K I L L  S I G N A L Volume/KD screening • intent classification • business relevance • manual competition R E F L E C T I O N
The quality of the searcher mattered more than the size of the traffic 
opportunity.
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DELIVERABLE 2

SERP Analysis & Clustering
Letting Googleʼs result patterns define the topic boundaries.

D E S C R I P T I O N

Compared dominant page types and exact ranking 
URLs to decide which keywords represented the same 
underlying search intent.

G OA L

Group terms one page could satisfy while avoiding 
unnecessary competing pages.

K E Y  I N S I G H T S

• Similar wording did not always mean the same intent.
• Exact URL overlap was stronger evidence than keyword 

similarity.
• Recurring Reddit results were noted, but not treated as 

proof of identical intent.

project evidence

S K I L L  S I G N A L SERP review • page-type analysis • overlap checks • intent-based clustering R E F L E C T I O N The SERP became the tie-breaker whenever wording alone was ambiguous.
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DELIVERABLE 3

Keyword Mapping & Strategic Pivot
A good keyword can still be the wrong keyword for the business.

keyword mapping worksheet

W H AT  T H E  M A P P I N G  E X P O S E D

• Broad SEO clusters looked commercially attractive.
• Several broad SEO clusters were less aligned with the 

focused freelance offer.
• The homepage needed to remain broad for SEO + analytics 

career goals.

REJECTED 
POSITIONING

Broad SEO services
Strong metrics, but broader than the service positioning selected for this 
project.

RECOMMENDED 
POSITIONING

Keyword research 
consulting
A clear freelance offer that complements broader SEO and analytics 
positioning.
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DELIVERABLE 4

On-Page Recommendation
Turning the research into a service-page brief.

P R I M A RY  TA R G E T

keyword research
consultant
Transactional intent  •  High business relevance  •  
Individual consultant/service pages appeared in the SERP.

PAG E  S T R AT E GY

• Title: Keyword Research Consulting Services | Dane Christensen
• H1 Keyword Research for Smarter SEO Decisions
• Four sections: benefits, deliverables, process, credibility
• Internal links: Home → Service; Service → Portfolio + Contact

S E A R C H  P R E V I E W

danesportfolio.com › keyword-research-consulting

Keyword Research Consulting Services | Dane 
Christensen
Focused keyword research to identify relevant search opportunities, understand intent, 
and make smarter SEO decisions.

on-page recommendations
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DELIVERABLE 5

Baseline & Measurement Plan
Document what exists before implementation, even with limited early data.

0
clicks recorded

4
total impressions

0
new page baseline

B a s e l i n e  n o te Search Console had just started 
collecting data.

Google Search Console: Queries Google Search Console: Pages

Success s ignals Indexed page  →  relevant impressions  →  better average positions  →  organic clicks  →  qualified inquiries

DELIVERABLES 09



Challenges & Solutions
Four constraints shaped the research and the way I interpreted it.

Two audiences
Employers + freelance clients

R E S P O N S E

Focused one audience at a time 
during keyword evaluation

Free-tool limits
Sparse local data + query caps

R E S P O N S E

Combined Ahrefs/Semrush with 
manual SERP review

Mixed-intent 
SERPs
Reddit and different page types 
appeared repeatedly

R E S P O N S E

Used exact-page overlap + dominant 
page type

Portfolio 
positioning
Broad SEO terms pointed toward 
full-service SEO rather than the 
focused offer selected here

R E S P O N S E

Added service fit before 
recommending content
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Key Learnings & Next Steps
The research produced a strategy and a framework I can reuse on client work.

01

High volume ≠ high value

Traffic only matters when the searcher matches 
the business goal.

02

The SERP can overturn the 
spreadsheet
Intent and page type often mattered more than KD 
alone.

03

Service fit is a real SEO 
constraint
A keyword is not a recommendation until it aligns 
with the business offer and user intent.

N E XT  S T E P S

Publish

service page

Index

request in GSC

Monitor

queries + pages

Reassess

3060 days

Use

as portfolio proof
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F I N A L  R E F L E C T I O N

Good keyword research is
less about finding the biggest 
number,
and more about finding the right 
fit.
This project moved from broad keyword collection to a defensible 
service-page strategy by combining data, SERP evidence, and business 
constraints.

Research keyword evaluation + intent

Strategy clustering + mapping

Implement
ation on-page brief + baseline

Dane Christensen
Keyword Research • SEO  Analytics

danesportfolio.com


